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Abstract 

Detecting influence in online social networks is a new line of research that has not been 

extensively explored by researchers. Difficult to be performed on a large scale in the past, but 

with the recent boom in social media, written opinions are easier to attain, allowing this 

interesting problem to be explored. In this work, we have proposed a new approach for 

influencers detection. For this purpose, we have investigated on information cascade. The 

proposed approach is promising since it leverages web intelligence to integrate semantics to the 

problem of influencers detection in social networks.  


